
GCAP Media Toolkit 

Please find attached the GCAP Media Toolkit for use in events running at the end of the Month of Action, and in the days around World Poverty Day (17 October). This is intended to form part of an ongoing strategy by GCAP to produce tools that help to support and strengthen national campaigning activities.   

As part of this support a GCAP has identified support to national coalitions within this toolkit, as well as through additional support that can be given through ongoing advice. If you have any questions, comments or need any further information please contact the GCAP media support team below.

The toolkit has a number of templates that can be used and adapted according to your national activities, should they be required, as well as some ideas for gaining additional media coverage in your country.

MEDIA TOOLKIT

1. Media release – month of action events [template]

2. Media Release – Stand Up world record (15 – 16 Oct)  [template]

3. Media Advisory [template]
4. Letter to editor [template]
5. Getting in the media

6. How to … guide [logo, image distribution, download materials]
For further information, advice and media support contact:
Sarah Jenkinson

Member of GCAP Media Support Team

Mobile: +44 7810 180237

media@whiteband.org
www.whiteband.org

Below are two template Press Releases.  These are intended to be used as a basis for using at the national level, for adaptation, if you feel that this is useful.  You could take and use as little or as much as you like from the press release.  There are two releases: one is for use if you are doing the ‘Stand-up against Poverty’ World record.  The other is for use if you are not doing the world record but intend to hold events towards the end of the month 

Media release – month of action end events [template]
[insert who and where] ‘Stand up against poverty’ for global month of action
Location, Date 2006: [insert event details] (For example: Hundreds of students from the University of South Africa were today united in a white human chain around faculty buildings), in support of the Global Call to Action against Poverty (GCAP) month of action to ‘Stand Up’ against poverty. 

[insert quote: local spokesperson]
Millions of people in over 116 countries will participate in activities throughout the month to demand world leaders tackle poverty, inequality and achieve the Millennium Development Goals by delivering trade justice, further debt cancellation, a major increase in the quantity and quality of aid, and an improvement in public accountability and transparency in developing countries.

The world’s largest ever anti poverty alliance, the Global Call to Action against Poverty (GCAP) represents more than 150 million people globally. 

From bicycle demonstrations to music concerts, human chains to a Day of Worship, GCAP supporters in over 80 countries stand united in their demand to world leaders to take action to end poverty.

In collaboration with the UN Millennium Campaign, GCAP’s month of action will end on 15 – 16 October with a global attempt to set an official world record for the largest number of people ever to ‘Stand Up Against Poverty’.  The Month of Action will culminate on World Poverty Day (17 October).

To join the action or to find out more visit www.whiteband.org

-END-

Notes to Editors

· MEDIA CALL: [invite journalists to attend, take photographs and film TV interviews]. Insert full details of Stand Up including times, address and any key local organisations or spokespeople involved. Plus name and contact details for interviews and images.
· [insert details of previous and ongoing campaign activity as part of the Global Call to Action Against Poverty].

· HIGHLIGHTS from around the world include: a Day of Worship in Malawi; a stand up concert in Jaipur, India; a huge human chain in South Korea; prayers and 5000 dancers lead a stand up in Indonesia and 1,000 cyclists carry the ‘Stand Up Against Poverty’ message across 100km in Sri Lanka.
· The Global Call to Action Against Poverty (GCAP) is a coalition of anti-poverty and economic justice campaigns. GCAP brings together a diverse group of organisations united in the knowledge that we will be more effective when we work together. 
· We want to pressure governments to eradicate poverty, dramatically lessen inequality, and achieve the Millennium Development Goals. We are demanding:

· Public accountability, just governance and the fulfilment of human rights

· Trade justice

· A major increase in the quantity and quality of aid and financing for development

· Debt cancellation 

We demand gender equality, the rights of children, youth and women be recognized as a central issue for poverty eradication. 

· Since it launched at the World Social Forum in January 2005 GCAP has mobilised more than 38 million citizens. Faith groups, women’s groups, trade unions, youth organisations, international NGOs, grassroots movements and numerous other civil society groups for the backbone of the national campaigns whose symbol is the is the white band.

To find out more about Stand Up Against Poverty visit www.whiteband.org
Media Release – Stand Up world record (15 – 16 Oct)  [template]
Millions join world record stand against poverty

[insert location, date, 2006]:  On [insert date and time of your event] over  [insert approximate figure] people [insert location] will join a global attempt to set an official Guinness World Record for the largest number of people to ‘Stand Up Against Poverty’.

United by the international symbol of the white band, [insert coalition name] will Stand Up for one minute to add their voice to a 24-hour global call of millions for world leaders to make poverty history. 

[insert local spokesperson details], said: [insert national policy asks here]

[For example] “Last year over 38 million people called for a substantial shift in national and international policies to help the world’s poorest people. As long as poverty continues to claim 50 thousand lives a day, campaigners in (insert country) stand united with millions of people around the world to keep the pressure on governments to end world poverty and achieve the Millennium Development Goals.”

The world’s largest ever anti poverty alliance, the Global Call to Action against Poverty (GCAP) represents more than 150 million people globally. Launched in January 2005 at the World Social Forum in Brazil, GCAP is demanding world leaders tackle poverty, inequality and achieve the Millennium Development Goals by delivering trade justice, further debt cancellation, a major increase in the quantity and quality of aid, and an improvement in public accountability and transparency in developing countries.
The Global Call to Action against Poverty (GCAP), in collaboration with the UN Millennium Campaign, present a wide array of Stand Up actions between 11:00 (GMT) on October 15 and 11:00 (GMT) on 16 October 2006. 

From bicycle demonstrations to music concerts, human chains to a Day of Worship, GCAP supporters in over 80 countries stand united in their demand to world leaders to take action to end poverty.

End

Notes to Editors

· MEDIA CALL: [invite journalists to attend, take photographs and film TV interviews]. Insert full details of Stand Up including times, address and any key local organisations or spokespeople involved. Plus name and contact details for interviews and images.
· [insert details of previous and ongoing campaign activity as part of the Global Call to Action Against Poverty].

· HIGHLIGHTS from around the world include: a Day of Worship in Malawi; a stand up concert in Jaipur, India; a huge human chain in South Korea; prayers and 5000 dancers lead a stand up in Indonesia and 1,000 cyclists carry the ‘Stand Up Against Poverty’ message across 100km in Sri Lanka.
· The Global Call to Action Against Poverty (GCAP) is a coalition of anti-poverty and economic justice campaigns. GCAP brings together a diverse group of organisations united in the knowledge that we will be more effective when we work together. 

· We want to pressure governments to eradicate poverty, dramatically lessen inequality, and achieve the Millennium Development Goals. We are demanding:

· Public accountability, just governance and the fulfilment of human rights

· Trade justice

· A major increase in the quantity and quality of aid and financing for development

· Debt cancellation 

We demand gender equality, the rights of children, youth and women be recognized as a central issue for poverty eradication. 

· Since it launched at the World Social Forum in January 2005 GCAP has mobilised more than 38 million citizens. Faith groups, women’s groups, trade unions, youth organisations, international NGOs, grassroots movements and numerous other civil society groups for the backbone of the national campaigns whose symbol is the is the white band.

· To find out more about Stand Up Against Poverty visit www.whiteband.org
Below is a media alert to announce your events and invite the media – please us it if you feel it is suitable for adaptation.

Stand Up LOGO / GCAP
Media Alert
‘Stand Up Against Poverty’ for global month of action

Date:


** October 2006
Time:


00:00 am/pm
Place:


address
Event:
Describe your event/activity. Make it sound visual!

For example: Musician, Fela Kuti and 250 children stand high on chairs together with their arms raised to the sky to reveal white wristbands in solidarity for the global month of action to ‘Stand Up’ against poverty. 

[insert key message] For example: Every single day, 30,000 children die because they are poor. We stand up and demand the government take action to end poverty and achieve the Millennium Development Goals.

Spokespeople:
The following spokespeople will be available for interviews on [insert date] morning including;  

· E.g. Coalition Spokesperson / Regional Spokesperson or Ambassador / Local celebrity

The Global Call to Action Against Poverty (GCAP) is the world’s largest anti-poverty alliance. United by the international symbol of the white band, millions of people in over 115 countries worldwide will ‘Stand Up Against Poverty’ for GCAP’s month of action Sept 15 – Oct 17 2006.

For further information:

Name and telephone
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Letter to editor

Address

Address

Address

** October 2006

Dear Sir/Madam

What do schoolchildren, a church leader and a musician have in common? From October 15 –16 2006 they will be ‘standing up together against poverty’ in a unique world record challenge.

Every single day, 30,000 children die because they are poor.  

[insert: millions/thousands] of people in [insert country] support the Global Call to Action against Poverty (GCAP) because they agree that it’s time to end this shameful situation. 

Last year 38 million people around the world added their voice to a global call to make poverty history. 

To mark the end of a global month of action against poverty, and in collaboration with the UN Millennium campaign, millions of GCAP campaigners, will join a global attempt to set an official Guinness World Record for the largest number of people to ‘Stand Up Against Poverty’,

United by the international symbol of the white band, [name the kinds of organisations in the coalition i.e. faith groups, local NGOs, children] will stand together on  [insert: date, time and location] for a [insert: activity], to demand [insert: demands to national governments i.e. fight corruption and accountability in poverty reduction strategies].  

The [insert: coalition name] encourages churches, schools, community groups and workplaces to wear white bands and organise their own ‘Stand Up’ in whatever way they can during the 24 hour world record period between [insert: local time] October 15 and [insert local time] October 16. Where possible, people are asked to physically stand up and be counted. These numbers will be added to the global record-breaking total.   For further information contact [contact details] or go to www.whiteband.org
The pressure worldwide is already having an impact on peoples’ lives and this is a tribute to the tireless campaigning of activists worldwide. Together we can make a difference. 

Yours sincerely

GCAP ambassador/GCAP spokes or list of national coalition members

Getting in the Media –some ideas:
·  Getting your picture in the media
It is essential to be as creative and as visual as possible when putting on an event to which you are inviting the media. 

Arrange a time for the journalists to arrive and provide the photographer/TV cameras with lively, visual and creative pictures. Remember with a standing activity it is good to make sure the media can access an elevated position to get a shot looking down on people.

‘Stand Up’ Against Poverty is an opportunity to use colour, be active, invite well-known people and wear the white band. Ideas include: 

· people/children stand on chairs/walls/desk with their arms in the air (revealing a white band on their wrists) with a famous person or person of influence

· use stilt walkers dressed in white to stand tall alongside a human chain of people

· people in church stand in a human chain alongside a white band of candlelight

· invite the circus to your event – organise a human pyramid! 

Invite the radio, TV and press in advance [see Media Alert template] and seek confirmation that they are coming by telephoning. Offer good spokespeople, as well as comments from participants. Please send your images and press releases as soon as possible to GCAP to newmedia@whiteband.org so we can add them to the GCAP website.

Take a look at the photo section on the resources page at www.whiteband.org for some ideas for great pictures.

· Advertise the ‘Stand Up’ world record attempt in advance
Radio: get the momentum going and advertise your ‘Stand Up’ event in advance with a press release to call people to join in with the world record attempt and give information on how to get involved. Securing interviews with local radio stations will offer excellent access to a wide audience. 

Letter to the editor: for newspapers across the country signed by a national celebrity, GCAP ambassador or names of all those organisations in your coalition [see template in GCAP media toolkit]. 

Advertisements: Call up newspapers and ask if they will support GCAP

by offering free advertisement space. The UN Millennium Campaign have

produced some ‘Stand Up’adverts which GCAP can use free of charge. 

Designed advertisement are available for wherever you can get them placed.

You could even use them as posters. Download Stand Up advertisements at:

http://www.whiteband.org/resources/downloads/mom
· World Poverty Day (17 October 2006)
GCAP is currently securing ‘’campaign ambassadors” from each world region to take part in media events on 17 October in support of ’Stand Up against Poverty’ and to announce the total world record figures. These famous people have been nominated from within GCAP regions as people that we feel can talk on behalf and represent our cause. 

GCAP hopes to secure some international press and TV coverage on 17 October. You too are welcome to get these pictures in your media. Why not telephone the picture desks on newspapers to offer editors an image for World Poverty Day? 

GCAP hopes to secure some international press and TV coverage on 17 October. An international GCAP press release will be circulated nearer the time for your use.

A selection of photographs of events around the world including celebrities 

will be available to download at:

www.whiteband.org/downloads 
You can also request photographs and film footage from Sarah Jenkinson at media@whiteband.org
Please remember the GCAP website needs your press releases and media alerts PLUS images (digital and high resolution for media) to newmedia@whiteband.org
Logo Usage Guidelines 

The Basics
In March 2006 GCAP met to discuss its future, in this meeting, it was decided to change the logo for GCAP to include the second line ‘Together for Equality’. The decision on including this second line was in light of vital importance of fighting inequality when tackling poverty.  We are therefore including guidelines to using his new logo in the media pack, in case you wish o use it in communications. 

Equality’ would be added to the pre-existing logo, i.e. 
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These are simple guidelines to ensure that there is consistent look and feel across all GCAP communications. 

· The logo must not be distorted, stretched or changed in anyway. It must also remain intact. 

· The logo should always appear in black. (Unless, for some reason, it is not possible to print black in the document at all. In this case, the logo must appear in darkest colour available.)

· If the logo needs to appear on a black background it should be bordered in white. 

· No other graphics or symbols can be used to break up the logo or appear in between the words but can appear around.

· No other font can be substituted into the logo.

Month of Mobilisation Logo Guidelines

The Month of Mobilisation also has a logo to accompany it. The core slogan for the month is ”Stand Up Against Poverty”.  This will be the global slogan and logo that unites our actions and activities during the month of mobilisation.  Below is logo for this.  The logo is available online at: www.whiteband.org/downloads
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Wherever possible, we are asking people to use the secondary message  “Together For Equality”.  The Mobilisation Task Force have agreed that it is vital to reflect the Beirut Declaration’s decision on the importance of fighting inequality when tackling poverty.  This optional second line of the slogan recognises that inequality is a structural cause of poverty: if it is not tackled, poverty will not be ended.  The logo with this line included is below:
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TOGETHER FOR EQUALITY
All logos available at: http://www.whiteband.org/resources/DocumentAndFile

_1220341527.bin

_1220267241.bin

