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Section one
Introduction
This report updates on the progress of the GCAP campaign in the East African Sub region with major focus on the month of mobilisation activities of the national coalitions. The month of action commenced on the 16th September to the 17th of October. This is a time that was designed during the Beirut meeting to accommodate most of the events that the GCAP campaigners would carry out to during the year 2006. This month of mobilisation is identified yearly mainly for common action within the coalition.
The East African GCAP coalition comprises Uganda, Kenya, Tanzania, Democratic Republic of Congo and recently Burundi. Burundi is a new member and for this reason there will not be much to report on its participation in the campaign. The national coalitions are still being coordinated by the same organisations as in the previous year; Tanzania National NGO, Uganda National NGO Forum, Kenya Youth Community and Education Development Programme and Evangelisation Mission host the GCAP national secretariats in Tanzania, Uganda, Kenya and DRC respectively. In Uganda the national coalition comprises of 37 member organisations, approximately 70 members, and 100 organisations in Tanzania and Kenya respectively. The DRC is still a growing coalition but the coalition is mainly comprised of faith based organisations, we hope that by the end of the year the coalition will have expanded enough to localise the campaign.

Following the Beirut meeting that was in March 2006, fundamental public policy demands were agreed upon; it’s on the premise of these public policy objectives that the membership of GCAP has been able to carry out the campaign. In East Africa the campaigners have been demanding for public accountability, trade justice, debt cancellation and a major increase in the quantity and quality of aid and financing for development as agreed in Beirut. The campaign in East Africa has largely been done through the national coalitions and the East Africa focal point organisation –AWEPON.
Apart from the Beirut platform, the campaign in the Sub region is also being guided by the road map that was developed during the sub regional strategic planning workshop organised by AWEPON in August 2006.
Some of the items in the road map developed at the sub regional workshop are:
· Simultaneous launch of the Campaign on September 16th, 2006-Issue strong statement on WB/ IMF

· Advocacy on Ethiopia issue

· Target the embassies and multi-lateral agencies in E.A on specific policy demands within the mobilization month

· Utilize the WSF to articulate the GCAP policy demands e.g. link to WSF gender platform to organize a run/ walk against GBV
In Beirut the climax of the campaign was slated for the months of September and October; it should be noted that the month of mobilisation was the climax of the campaign with all the national coalitions in the sub region carrying out activities in line with the policy demands that were designed in Beirut. It was noted that national coalitions focused more on demanding for public accountability and debt cancellation through their different actions. 
Section two gives a narrative of activities that have been taking place in the different countries’ nation coalitions and the sub regional focal point organisation-AWEPON. Some of the activities have not been given in details and so, for more information please contact the national coalition secretariats. Section three gives updates on planned activities for next year and the last section contains the challenges, recommendations and conclusions from AWEPON and the GCAP Africa Secretariat.






Section Two
2.1 Kenya 
The coalition in Kenya is known as Jukwaa la Kupinga Umaskini Kenya​ - Citizens’ platform against poverty. At the beginning of this year the Kenyan GCAP coalition had no clear leadership; it’s amazing how they managed to quickly organise themselves and participate in the campaign. Most commendable is the determination by the coalition in raising funds for the campaign from different sources to ensure that they have a large basket of resources to be able to make a meaningful campaign. Amongst other positive aspects about the coalition in Kenya is the synergy within the coalition members; with this the campaign has been able to be launched in different places including the country side. It’s therefore worth noting that the localisation of the GCAP campaign in Kenya has been done to a large extent. Looking at the Kenyan coalition last year it’s pertinent that the current leadership of the Kenyan coalition is congratulated, things are looking extremely positively different.
The following narrative can explain better what has been happening in Kenya especially during the month of mobilisation

2.1.1 Capacity building

A few days before the Sub-regional strategic planning meeting, the Kenyan GCAP national coalition underwent intensive campaign training by Henri Valot of CIVICUS. The training was on the MDG campaign toolkit; after the training most members of the coalition in Kenya felt they were in a better position to carry on the campaign. The training was carried forth to the meeting and as a result of the good learning and sharing experience during the training; it was recommended that all national coalitions with the region undergo training to enhance their campaign capacity.

2.1.2 IMF Resident Representative Petition
Set to coincide with the IMF Annual General Meeting in Singapore, a delegation of 9 campaigners presented a petition to the IMF Resident Representative on Monday 18th at the IMF offices in Nairobi. During the two hour cordial discussions the Resident Representative agreed with the campaigners on the need for Kenya to get debt cancellation to release funds for MDGs financing. He emphasized the need for the civil society to press on the government to engage first in bi-lateral in debt cancellation negotiations and the multi-lateral negations would follow suit. This action came also from the fact that unlike her neighbours Uganda and Tanzania, Kenya did not qualify as a heavily indebted poor country with unsustainable debt, yet a critical examination of Kenya indicates that a large population of the indignant Kenyans are still mired in absolute poverty.

On IMF policy, the petitioners discussed the impact of aid conditionalities and privatizations of public services to the poor. The Resident Representative pointed out that the fund was not against public investment especially employment of teachers and nurses. This was one of the actions the coalition took following the Beirut meeting in which issues of debt and aid came out eminently as those that need a lot of attention.

2.1.3Public Rallies
On 14th October, two massive rallies were held in the country sides. At Homa Bay, Jukwaa la Kupinga Umaskini Kenya- Citizens' platform against poverty members, PROWED and Women Shadow Parliament hosted a massive rally at the lake side town. The rally was graced by Ida Odinga; former teacher and wife of Pan Africanist Raila Odinga; it addressed trade issues and in particular women sex exploitation by fishermen- a practice promoted by international fish industry policies. Again this was an attempt by the Kenyan coalition to put in practice what was agreed in Beirut. Trade injustice was identified as one of the world’s main problems and a major cause of the inequality that exists in the world.

At Takwel Gorge, human conflict as promoted by competition for scarce resources and poor environment policies was discussed. The central theme was water; the area is home to frequent tribal clashes due to competition for water at pasture grounds. In this case the Kenyan coalition intended to give the locals a chance to air out their concerns. This would later be used as lobby tool during the subsequent campaigns that are still ahead.
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2.1.4 Stand up Initiative

This year’s month of mobilisation was crowned by the stand up guineas world record initiative coordinated by the UNMC. Like the rest of the countries in the sub region the Kenyan GCAP group participated in this event. It was recorded that Seventy five thousand people took part in the STAND UP moment which was carried out in two public universities, seven churches, nineteen secondary schools and an interdenominational concert at Nairobi Pentecostal Church Karen. At the Kenya School of monetary studies, Hon Marther Karua- Minister for Justice and Constitutional Affairs was among dignitaries who stood up during a Human Rights workshop on Monday the 16th.
In one of the events for the stand up initiative, Jukwaa la Kupinga Umaskini Kenya- Citizens' platform against poverty campaign launched a concert dubbed ‘Artists united for new Nairobi’ at Korogocho informal settlements. UN MC Director Saleal Shetty graced the occasion whose core moment was ‘Action EPS- Empty Plate and Spoon’. He led a crowd of over 5000 including, campaigners, children, youth and artists from nine slam areas, celebrities ‘Gidi Gidi Maji Maji’ and Las Luigi, a former Nairobi mayor Joe Aketch , a mayor from Senegal and Ghana in ‘drumming’ empty plates using a spoon for five minutes.
The crowd joined Mr Saleal in demanding fulfilment of promises to take action against poverty. The event attracted wide media coverage with KBC, NTV and KTN airing an interview with Mr Saleal on their 7 o’clock Habari and 9 o’clock prime time news. Coalition members present latter had a cup of tea with Mr. Saleal. He highlighted ingredients for a successful campaign particularly the need for an inclusive, open and transparent campaign. He emphasized the need for a campaign slogan and one or two key, specific and achievable policy demands for the campaign

There were several other events that took place like stand up events in the schools and churches. In the churches people prayed about specific items around poverty for instance for instance market access and interest rates on loans. Issues of governance were also prayed about especially with the GCAP campaign tool developed by the All Africa Conference of Churches. This campaign tool highlighted specific prayer items for all the national coalitions in the sub region

In another event a speech was read on behalf Kenyatta University Vice Chancellor, Pro Olive Mugendi by the DVC Prof Daniel, The speech read;
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To crown up the month of mobilisation, a unique press conference was held on October 17th at the freedom corner. As agreed during both the Beirut and the GCAP sub regional strategic, planning meting the Kenyan national coalition organised this particular event to remind government of the commitment in fulfilling their commitment on MDG one; that is, the eradication of poverty. This activity was not only organised to remind government but to also call upon all those that are responsible for the development of all persons to give more attention to the reduction of poverty a problem that is not realising commendable progress. During the well attended and publicized event Charles Mwangi- Jukwaa la Kupinga Umaskini Kenya- Citizens' platform against poverty’s coordinator read the following open letter to the president.
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WA MIPANGO YA MAENDELEO YA MILENIA MPYA

Kwa Tanzania madai yamejikita kwenye masuala yafuatayo:-
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Kutokomezwa kwa njaa na umaskini uliokithiri.

Kutolewa kwa elimu bora kwa wote na siyo bora elimu.

Michakato yote ya kimaendeleo izingatie usawa na uwiano wa kijinsia.

Kupunguza idadi ya watoto wachanga na walio chini ya miaka mitano wanaokufa na

magonjwa yanayotibika (infant mortality rate) kwa theluthi mbili.

Kuboresha huduma za afya ili kupunguza vifo vitokanavyo na uzazi.

Serikali na wahisani kutilia maanani na kutoa misaada katika kupambana na UKIMWI.

Serikali ihakikishe kwamba inaongeza bajeti kwa sekta ya afya, hasa afya ya msingi, ili

watu hasa waliopo vijijini waweze kupata huduma za afya (dawa, vitanda, matibabu /

kuonana na daktari).

Nchi tajiri na zenye uwezo zihakikishe kwamba zinahimiza viwanda vya dawa kutoa

hati-miliki kwenye dawa muhimu kama zile za kurefusha maisha ya wagonjwa wa

UKIMWI na magonjwa nyemelezi.

Kwa nchi tajiri tunasema kwamba, pamoja na kutekeleza ahadi zao za kufuta madeni

zinazodai nchi maskini, ziweke mazingira yatakayowezesha nchi maskini kujikwamua

na umaskini kama zilivyofanya kwa nchi za ulaya wakati wa great depression. (ufutaji
madeni usiwe na masharti kama vile ubinafsishaji au kufungua masoko yetu ya bidhaa
na huduma (privatization and liberalization).

Kuhusu suala la madeni kuwepo na chombo au namna nzuri ya kutatua migogoro

inayohusu madeni kutumia njia za haki.

Nchi tajiri zitimize ahadi yao ya kutoa asilimia 0.7 ya pato lao kwa ajili ya maendeleo na

misaada kwa nchi maskini.

Kuhusu elimu - Kila mtu ana haki ya kupata huduma bora za kijamii, kwa hiyo serikali

na wahisani waongeze zaidi bajeti na ubora wa elimu.

MKUKUTA ndiyo mwongozo (blueprint) ya maendeleo nchini Tanzania kwa hiyo serikali

iongeze bajeti kwenye maeneo ambayo yamewekewa mkazo katika MKUKUTA.

Katika suala kujenga ubia tunadai nchi maskini zilipe kipaumbele suala la umaskini,

kuhimiza utawala bora hasa kwa kurekebisha mifumo ya maamuzi katika Umoja wa

Mataifa na jinsi mashirika ya fedha duniani yanavyoendeshwa. -

a). Kuhusu suala la biashara ya kimafaifa, nchi tajiri zihakikishe kwamba mashirika ya
kimataifa ya kifedha yanaacha kunyanyasa nchi maskini kwa kutumia sera na masharti
yanayowekwa kwenye mikataba ya mikopo na ufutwaji madeni.

b). Nchi tajiri ziondoe ruzuku zinazotolewa kwa wazalishaji wao. Nchi maskini zisaidiwe
ili ziweze kuboresha uzalishaji na uuzaji wa bidhaa zao.

Kwa maelezo zaidi kuhusiana na tamasha hili la
“SIMAMA imara dhidi ya UMASKINI” Tanzania, wasiliana na:

Zaa Twalangeti Ngunga Tepani

Mratibu wa Tamasha la SIMAMA Mratibu Kampeni ya Ondoa Umaskini Tanzania
P.O. Box 31147 Dar es Salaam P.O. Box 31147 Dar es Salaam

Tel : +255 22 774 581/2 or +255 71 759 4910 Cell : +255 78 428 6507

Email : tango@bol.co.tz or zaajohn@yahoo.com Email : ntepani2@yahoo.com





 2.2 DRC 
Like Burundi the Democratic republic of Congo is a new member of the East African GCAP coalition. Despite its new membership the coalition in DRC has been very active in the campaign; the sub regional meeting also gave the DRC members a chance to understand the campaign. After the sub regional meeting the DRC coalition embarked on mobilising and localising the campaign amongst the people of DRC. Reports indicate that more people are joining the coalition. The stand up initiative was also executed in the DRC with a considerable number of people standing up against poverty.
In the Democratic Republic of Congo, the mobilization happened in the local churches in the big Cities of the Katanga region: Lubumbashi, Likasi, Kolwezi, Kamina, Kalemie Kipushi and Kasumbalesa. The members of different churches gathered in their respective local churches within their parish. The local pastor began the demonstration and read the pledge of struggle against poverty. Part of the pledge said: "We are for the Prosperity; let's fight all against poverty under all his/her/its shapes.”   In all churches some biblical passages relating to poverty were read.
The challenge for the DRC is that the country is too large that the campaign needs a lot of publicity to get localised. Apart form that the security situation is shaky with most people often in fear of what government can do against the campaign. This therefore has left the coalition members more careful of how the carry on the campaign in the country. Over time we hope they will have enough political space as they continue with campaigns.

This is one of the reasons for the scanty information and the fewer activities that were carried out in the Congo. We hope t hath coming year is brighter for the coalition in DRC. We also encourage the coalition to continue in solidarity for the good of everyone in their country and the world at large. AWEPON would also like to assure that DRC GCAP coalition of all the necessary support that they need as we continue interacting for the common cause.
2.3 Tanzania
Kampeni ya Ondoa Umaskini Tanzania is a national anti-poverty coalition made up of 76 civil society organizations ranging from faith based organizations, NGOs, private sector associations and the labour movement. It is national in context but closely linked to other global initiatives such as the Global Call to Action against Poverty (GCAP) and the UN Millennium Campaign. The Tanzania GCAP coalition operates under the guidance of a steering committee which ensures that the campaign achieves its goals. Right from the start of the month of mobilisation the Tanzanian coalition has been involved; the following narrative can tell what Tanzania has achieved during this month of action.

The coalition members subscribe to the campaign's "Guiding Policy" that contains the demands the campaign is making to target groups. Our campaign descriptor: "Every Tanzanian has the right to better [quality] basic social services" informs that our main target is the government and decision makers at all levels. The campaign’s specific demands focus on three priority areas – education, health and governance & accountability. The main thrust of the campaign is to build the culture and movement of people at community level to begin to hold our leaders (councillors, MPs, etc) accountable to achieve national development targets as well as the MDGs with the main aim of eradicating poverty.
2.3.1Capacity building

Amongst the achievements of the coalition this year has been the training of the coalition members by CIVICUS. This was a response from the national coalition secretariat following the concern that the campaign capacity of the coalition members within the sub region is low; the coalition in Tanzania therefore responded to this quest for more skills by training its coalition members using the MDG campaign toolkit. 
2.3.2 The stand up initiative

To launch the stand up against poverty event, the Tanzanian GCAP coalition sought to mobilize 3000 people in Educational and Faith based institutions to stand up against poverty and add to the millions who will make the Guinness World Record. It was proposed that for the period leading to 15 and 16 October 2006 – there will be 40 days of mobilization when the coalition will conduct a series of lectures, debates and talks on poverty in schools, colleges, churches and mosques. The actual stand up declaration and reading a pledge was earmarked for 16th of October 2006.
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2.3.2.1 The concert
The Ondoa Umaskini Tanzania campaign in collaboration with Vodacom also had another event aimed at pushing the Tanzania public to take practical actions towards providing for the poor. The event was a concert with the theme “Simama; Jali Yatima!” meaning “stand-up provide, for orphans and destitute”. At the concert people of all categories stood up against poverty as they read their pledges
2.3.2.2 Mobilisation workshops

Apart from the concert, the coalition facilitated three workshops in different schools, universities, mosques and churches to strategize on the modalities of conducting the event. The aim of the workshops was to raise the poverty debate in the respective communities. The outreach was done between 3rd and 6th October 2006.
Several issues were raised during the pre-event community workshops held at the University of Dar es Salaam for higher learning institutions, Benjamin Mkapa High School for primary and secondary schools and at Zong Hua Centre for faith based organisations. Many sought to bring to the fore issues that were currently burning that centred mainly on health, education and agriculture sectors.
2.3.2.3 The pledge
A prominent person from the coalition’s civil society read the pledge that was complemented by speeches from the higher learning institutions representative. He led others in the actual stand up. Prior to that, president of students organisations in institutions of higher learning (TAHLISO) and Kasanzu Kitwana from the community of faith-based organisations provided some light into the lack of quality in the provision of health services especially in rural areas.


The pledge contained demands that summarized issues raised in the community workshops as well as several research reports. These demands were being made to world leaders especially the G8 to commit resources including quality aid to end poverty in the South. However, the pledge included more demands to our own government to increase the pace of delivery without compromising quality whilst improving transparency and good governance.

TABLE 1: OFFICIAL COLLATED FIGURES OF STAND UP EVENTS CONDUCTED IN TANZANIA ON THE 15-16 OCTOBER 2006

	INSTITUTION NAME
	CONTACT PERSON
	TEL NO
	TOTAL NO OF PEOPLE MOBILISED
	DATE OF EVENT
	CONFIRMATION
	APPROX. TIME OF EVENT

	Ilala Youth Development Organization
	Athuman Kipao
	khalidkipao@yahoo.com                      0784222261
	270
	15th October
	confirmed
	10h00 +3.00GMT

	Musa Mhagama,  Robinah Kimbugwe and Robert Katikiro
	Robina Zimbabwe, Musa Mhagama
	m_mhagama@yahoo.com                  +255713767066
	1250
	16th Oct 2006
	unconfirmed
	08.30 to 11.30 am

	Youth Action for Change - Tanzania Chapter
	Yahya Poli
	dr_pori@yahoo.com                          +255222170238       
	170
	16th Oct 2006
	unconfirmed
	9a.m to 6p.m

	Pentecostal Missionary Church of Tanzania
	Rev. Eliah Mauza
	pmctchurch@yahoo.com                    +255753599648
	70
	15th October
	unconfirmed
	

	Kampeni ya Ondoa Umaskini Tanzania
	Ngunga Tepani 
	ntepani@yahoo.com                      +255222774581/2
	2112
	16th Oct 2006
	Kampeni ya Ondoa Umaskini Tanzania
	Actual event took place at exactly 10h25 local time

	
	
	
	3872
	
	
	


The actual STAND-UP had a total of 3872 people in Tanzania in about 5 separate events (see Tanzania Report Card attached). The main event – popularly known as “Tamasha la Simama Imara dhidi ya Umaskini” was conducted on 16th October 2006 at the Mnazi Mmoja grounds, Dar es Salaam, drew up a total of 2112 people with the whole event lasting 8 hours - whereas the actual stand up moment that contributed to smashing the Guinness Records took only 10 minutes. 
2.3.3 The Tanzania GCAP coalition progress review meeting
To crown this year’s campaign, Tanzania is organising a meeting to review the progress of the campaign. This meeting is also aimed at ensuring that the campaign is better next year. The meeting will also help the national coalition to plan on how to participate in the world social forum in Nairobi as part of the larger GCAP family.
2.4 Uganda
This GCAP coalition in Uganda also participated in this year’s campaign especially to ensure that most of the issues that were discussed in Beirut had been followed up. There were several innovations here and there to ensure that the Campaign was localised.
2.4.1 Get on Board Bus

Action aid international Uganda, a member of the GCAP Uganda coalition launched its Get on Board Bus this year again. The second coming of the get on board bus was to give a feed back to the people who had sent their pledges to the G8 last year. As a lobby and advocacy strategy a delegation from action aid international targeted the G8 meeting in Gleneagles last year. Before the meeting started delegation handed pledges from the poorest people of the world to the British Prime Minister Mr Toni Blair so that his country and the other rich nations increase their help to the poor countries. 

As we demand for accountability CSOs also need to be accountable to the people we represent. Action aid set the example this year when the organisation brought a feed back from the G8 meeting to the people. This was an enthusiastic moment for the campaign as the message from the G8 went as afar as the internally displaced people’s camps in the war ravaged northern Ugandan district of Lira. This brought hope to more people who are interlocked into a cluster of poverty.
During the second coming of the get on board bus several members of the GCAP in Uganda went with the bus in the designated districts to give back the message for Gleneagles; again this was an achievement for the GCAP campaign in Uganda. The get on board bus gave the campaign an opportunity to define its mandate before the people and also to mobilise for more membership.
2.4.2 Legislators breakfast meeting on World Bank /IMF Policy and practice and how they impact on the lives of the poor 19th September 2006, Sheraton hotel

As the 2006 World Bank and International Monetary Fund (IMF) Annual Meetings took place in Singapore, September 19 – 20, 2006, the coalition in Uganda believed it was necessary to specifically lobby government and the International Financial Institutions representatives in Uganda on key concerns about current World Bank and IMF policy and practice and how it impacts on the lives of the poor. It was suggested among others that the coalition present to the Ugandan government proposals for reform in the way things are done through a Legislators Breakfast meeting where findings of the World Bank Shadow Review could be disseminated. 
The 2006 World Bank and IMF Annual meetings came at a time when Global CSOs coming under the Global Call to Action Against Poverty (GCAP) were set to launch a Global month of Mobilization, beginning September 16, which climaxed on the day of global action on World Poverty Day, 17 October (henceforth, referred to as the Global Day of Action).  
This Month of Mobilization was to build on the energy generated in 2005 (for example the White Band day events) and use it to the best advantage of people living in poverty. Throughout the Month of Mobilization, national coalitions including the Uganda MDG / GCAP Coalition planned events that were in line with their own national priorities. Pressure was to mount through the month, with more and more people showing their support for GCAP and taking action on the Global Day of Action on 17th October.   
To this effect, the Uganda MDG / GCAP Coalition with financial, logistic and personnel support from its member AAIU held a Breakfast meeting on 19th September 2006 which coincided with the World Bank /IMF meeting in Singapore This was one of the activities  engaged in during the Global Month of Mobilization. This meeting was facilitated by AWEPON also to ensure that the presence its presence is felt in the month of mobilisation as a strategy of reassuring the national coalition that AWEPON was in support of all they were doing.
2.4.3 The Uganda Social Forum
The Uganda social forum once again was an initiative by civil society organisations to converge and make known to people what role CSOs are playing in the lives of the people. CSO representation was large with most organisations mainly holding workshops and dialogues most of which were targeting information dissemination. The social forum was coloured by caravans from different parts of the country which made the occasion colourful as each section of the population was represented. The social forum coincided with the day of peace which gave some of the GCAP members like the Uganda Joint Christian Council a chance to seek people’s view on the peace process going on in Juba GCAP. Fortunately enough the peace day came on the climax of the Uganda social forum this enable people to participate effective in the forum.
This social forum was coordinated by the Uganda GCAP secretariat, the Uganda NGO forum; this gave GCAP a chance to bring out the campaign in the open. During the forum white bans were distributed by AWEPON mainly as a mobilisation strategy and also in preparation for the international day on the eradication of poverty. For GCAP an open talk show on poverty was organised by AWEPON, with the aim of giving people a chance to speak for themselves about the poverty situations within which they live and also to suggest ways in which this problem would be resolved. 
2.4.4 Stand-up initiative

In Uganda a lot of mobilisation was done by GCAP, this enabled a huge number of people to stand up against poverty within the stipulated time period. Stand up moments were organized in select Churches. During the stand up moment the Stand up Pledge was read followed by a Prayer developed by the MDG/GCAP Coalition. 
Stand up moments were also organized in a number of schools. In particular, all schools organized extraordinary assemblies for the stand up moment. The Stand up pledge was distributed to all students in the schools who read it themselves at the assembly. In total 36,273 stood up against poverty in Uganda; such numbers explain the poverty in our midst. Most of the coalition members in the campaign acted as ushers to ensure that the events were well supervised. In Uganda 12 churches, 15 schools and one guest house participated in the stand up initiative
2.4.5. GCAP Africa Coordinator’s visit
Uganda was also blessed to be the first African country to be visited by the GCAP Africa coordinator. Mr Christophe Zoungrana was on a three day introductory and learning visit in the country. He visit was very important to the campaign in Uganda as a number of pertinent issues were tackled. He was glad that GCAP was a known campaign with most people clearly understanding the content of the campaign. He was further impressed by the willingness of most of the civil society organisations to participate in the campaign.

After his visit to a few members of the GCAP Uganda coalition and the secretariat itself; He said there is;

A lot of potential to have a strong GCAP national coalition in Uganda; he further noted that there was need for the following;
· Outreach to more organisations, he emphasised that numbers are the strength in campaigns and it gives the campaign more credibility
· Consolidation of the network itself-through a capacity building workshop
· Increase of communication flow there national secretariat should set up a systematic communication flow. 
· Diplomacy, to increase the visibility of GCAP-heartfelt
· Strengthen women’s organization involvement in GCAP
· Strengthen Youth movements
· Review the proposal to contextualize the campaign to respond to issues and events in the country
· Engaging with the parliament and media should be maintained as one of the strategies for localizing the campaign
· Good understanding of GCAP and GCAP policy demand
· Need for capacity building
2.5 GCAP activities at the sub region
2.5.1 The GCAP meeting in Beirut

The engine of this year’s GCAP campaign was the meeting in Beirut in March. This meeting produce guide lines for the campaign. It’s during this meeting that activities for the year were developed and strategies on how to execute these activities were also agreed upon. AWEPON was represented by Mrs. Elizabeth Eilor in this meeting. It’s from this meeting that AWEPON was seconded as a member of the GCAP International Facilitation team and the Africa Facilitation Team specifically representing the East African Sub region?

2.5.2 The East African GCAP strategic planning meeting -2nd 5th August 2006
In August 2006, AWEPON organised the East African GCAP strategic and planning meeting in Nairobi to come up with clear guidelines and strategies for enhancing the campaign in the remaining half of 2006 rolling to 2007. This meeting was very resourceful as a number of issues were agreed upon; it provided opportunity for the members of the coalition to learn and share different experiences about the campaign in the different East African countries. The learning and training session provided options for the various campaign strategies and tools to enhance the capacity of the national coalitions in conducting a campaign.
During the meeting the coalition was also able to formulate a clear agenda and bench marks for the 2006 campaign; decisions were made on areas of common action as well as national priorities. Amongst the issues that were concretised on was the participation of national coalitions in the stand up initiative, it was agreed that the event would be coordinated by the millennium Campaign but the national coalitions had the task of mobilising g people for the event.
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Lenew Keriuki, Lucy of OXFAM Novib (second-left), Charles Mwangi, Mariah Mutua, Asenath Kainuri   and Ben Twinomugisha take a moment off to understand the link between the ESCR and the GCAP during the East African GCAP strategic planning meeting in Nairobi
 2.5.3. Ekimeza at the Uganda social forum 18th -21st September

AWEPON also participated in organising the Uganda social forum in Uganda, not only did AWEPON contribute to the preparation of the social forum; the organisation organized an open talk show on poverty.
“Emeza” is a Luganda word that means table, in Uganda Ekimeza it has been used to mean an open talk show on various issues by people from various constituencies. The Global Call to Action against Poverty borrowed this idea into the Uganda Social forum. The Global Call to Action against Poverty being a civil society initiative was represented by AWEPON, Youth Plus, and Uganda National NGO forum during the open talk show. Unlike the usual talk shows in Uganda the GCAP Ekimeza was not recorded on radio but this did not halt it from playing its anticipated role.
AWEPON took the lead in mobilising and moderating the Ekimeza, not undermining the role Uganda NGO Forum and Youth plus. The main objectives of the open talk show was to demand government commitment to protect the land rights of the people and to support domestic investment
The open talk show was indeed vital as people were able to contribute to what they wanted government to do for them. What came out clearly was that people needed to use the resources around themselves to fight poverty; most speakers were therefore concerned about the rate at which government is giving out property that ideally belongs to the people. Most people criticised government’s give away of valuable land to investors. 

Most critical was the land being used by BIDCO in Kalangala to plant palm trees; it was noted that apart from endangering the ecosystem most people would soon be evicted off their own land at the advantage of the large scale investments whose profits are repatriated abroad. GCAP used this moment to encourage the poor people to start being proactive and not only wait when someone with investment interest comes and they start complaining. The coalition however assured the talk show that their voices would be echoed to the government for intervention.

The other issue that dominated the talk show were;

· The right to education

· Opportunities for wealth creation

· Need for government to support local investors

· The need for government to meet its commitment to end the war in northern Uganda ; a war that has left most people in abject poverty

· Access to financial services especially a plea to government to lower interest rates on loans

3.5.4 Production of policy briefs

AWEPON is producing policy briefs on debt, MDGs and trade and MDGs in the sub region. AWEPON works to ensure just economic policies, therefore as part of its work in advocacy the organisation will be disseminating information linking MDGS with debt and trade. This activity is under way and the briefs should be out by end of November. Apart from its usual mandate AWEPON has taken up this activity as a follow-up of activities and assignments that were given during the sub regional strategic meeting. During the meeting it was agreed that AWEPON, KENDREN, UDN and DENIVA were to take on the task of advocacy o trade in the sub region. It’s at this moment that AWEPON was tasked to produce policy briefs.
Section Three
3.0 GCAP activities for Eastern Africa for 2007
In preparation for next year’s campaign, activities and events have been selected. This is mainly to provide a focus for the campaign and to also initiate a high spirit with national coalitions. This provisional activity plan for GCAP 2007 represents in broad terms the intentions of the national coalitions in the Eastern Africa at the national level as well as joint action; some of the dates have not been specified as they have not yet been agreed upon by the Africa Facilitation Team (AFT) and the IFT. However the activities are already agreed upon at the national level as well as during the Eastern Africa Sub-regional consultative and planning meeting held this year in Nairobi. These activities are also broadly highlighted in the national and sub regional plans. Most of the activities that have been selected are for common action within the sub region, implying that these activities are expected to be carried out in all the countries; they are as follows

3.1 National coalitions
3.1.1 Development of civil society shadow reports

The Uganda national coalition intends to develop shadow reports like the CSO MDG report, CSO APRM report, CSO report on governance monitoring project.  The process of developing an alternative report will involve engagement with government as well as mobilization of communities to share their views and assessment on the level of achievement and government commitment on MDGs and poverty eradication as a whole. 

3.1.2. International women’s day 8th march 2007

It is planned that a lot of advocacy on gender issues should be highlighted on 8th march.  The specific theme will be decided after consultations with the ministry of gender.  The GCAP activities will highlight issues of domestic violence, education, HIV/AIDS, and health.  Different members of the national coalition will organise activities to run through the week

3.1.3. People’s budget campaign – 7th – 15th June 2007
Budgets in East Africa continue to be unpredictable due to the existence of budgetary overrun, budget cuts and reallocations undermining the credibility of the budgeting process. The coalition will undertake a budget and public expenditure monitoring campaign to deepen citizens understanding and the debates at all levels especially at the grass roots for them to demand for accountability. This campaign will culminate into the time when the national budget will be read.

3.1.4. Oct 17th World poverty day
To enhance the campaign the world poverty day is usually utilized by all national coalitions. This day gives chance to the coalitions to remind governments and other stakeholders of the nature and level of poverty in the society. It also gives an opportunity for the people to demand from government what they deserve.
3.1.5. Working with the media and production of relevant campaign materials
As a strategy that came out very eminently from the sub regional meeting that took place in Nairobi in August 2006, all national coalitions have adopted the media strategy as a way of localizing the campaign in their constituencies. This will be through radio talk shows and round table discussions on poverty related issues like climate change, IMF/WB policies.  The national coalition will also produce relevant campaign material especially white bands which are a symbol of the campaign.

3.1.6. The World social forum
As the world social forum nears, national coalitions are preparing to participate in the world social forum. The activities to be executed will vary according to country priorities. However there will be an over all guide provided by the IFT and the AFT so that GCAP can have some common actions with the aim of communicating what the campaign wants to achieve.
3.1.7. Utilize the month of mobilization
This will be determined by the IFT and AFT; otherwise national coalitions are always prepared to use this period to campaign more intensely. After the meeting of national coalitions and regional focal points in January 2007, there will be a clearer agenda for the year 2007 month of action.
3.2. Sub-regional level
At sub-regional level, activities will focus on bringing a strong joint voice from Eastern Africa as a whole.  The focal point organization, which is AWEPON, in this case will spearhead but the members of the national coalitions will be involved in the implementation.  The planned activities in broad terms are highlighted as below;

3.2.1. The world social Forum 20 – 25th 2007

AWEPON has been mandated to facilitate and mobilise women in the continent to participate in the up coming world social forum to be held in Nairobi in 2007.  AWEPON is also a member of the organising group and is being asked to organise the GCAP activities during the Forum.  Within this mandate AWEPON will be hosting a number of activities some of which include;

The Women’s court

Ecumenical women’s meeting

Gender and macroeconomic policy/ economic literacy

A workshop on Budgets, the New Aid modalities - “where are the resources for women” -Feminist march

3.2.2. Participation at the CHOGM and the 8th WAMM

Uganda is hosting the Commonwealth Heads of Government meeting and the Women’s Affairs Ministerial meeting in November and July 2007, respectively.  AWEPON is in the organising committee, and it is planned that AWEPON together with the GCAP national coalitions will raise issues of GCAP during the civil society meeting as well as try to engage with governments during the meetings.  AWEPON is participating in the preparations for the CHOGM this is contribution on behalf of CSOs as Uganda hosts the common wealth heads of state in 2007. A report on the budget trucking and financing gender equality will be presented by AWEPON during these two meetings.
3.2.3. World food day – 16th October 2007

Food security is one of the issues that the GCAP has not paid much attention to, the Uganda coalition would like to use the World food day to link food security to poverty so that the two can be tackled simultaneously.  AWEPON is embarking on a study to assess Trade challenges for women in domestic markets, impact on Agriculture and food security.  The outcome of this study will be used to launch a campaign which will culminate into the world food day celebrations.

3.2.4. CAMPAIGN on water/ HIV/AIDS and New Aid Modalities – 1st December 2007
AWEPON conducted a study on HIV/AIDS and its socio-economic impact.  The study reports are being published now, but the outcome of this will feed into a wide campaign.  AWEPON will organize sub-regional events through the coalitions focusing on highlighting Trade rules and HIV/AIDS financing for Africa.  Although this is intended as a long term protracted campaign, it will culminate into the international day to commemorate HIV/AIDS day internationally.

3.2.5. Participating in the Council of Ministers meetings of East African Community June- August 2007.

The East African Community is a strategic economic block for Eastern Africa.  AWEPON through the sub-regional strategic planning meeting was mandated to take lead in creating and identifying regional events that the sub-region can take advantage of to hold activities that represent a joint voice.  One such event will be the Ministers of Finance meeting.  The dates have not been set but once announced this will be communicated.  The activities however, will entail production and presentation of reports on financing for development, debt and above all policy briefs that will be a result of the sub-regional analysis of the East Africa national Budgets in June.
NB

Monitoring visits intended in 2006 will help in firming up the proposed activities at the national level with the coalitions.
Section 4
4.0 Challenges
Despite the successes the campaign has achieved, it should be noted that there were hiccups here and there; one of the loopholes in this year’s campaign has been the delay in funding. Funding has been coming late; for this reason some activities that were tagged to certain specific international events were not executed as the funding came late way beyond the anticipated timeframe for the activities. The late coming of funding has therefore dragged the campaign, the funders group have however assured the coalition that they will ensure that the campaign gets funding early enough, they also admit that they themselves have had hiccups but it’s from these that they have learnt and expect to be better in the future. Worst still is that by November, the Tanzanian and Ugandan GCAP national coalition secretariat had not yet received funding from any of the funders groups 
It has also been noticed that national coalition secretariats in some counties do not share vital information on the campaign. This has left some coalition members with great apathy about what is happening in the campaign. Some members have decided to devote most of there time to their work plans since the national secretariats are not reaching out to their membership to keep the spirit of the campaign burning within their constituencies. Due to the lack of information sharing within national coalition members it should be noted that some of the national coalition’s secretariats have been heavily over whelmed by the weight of the campaign as they failed to share out roles with the campaigners
 4.1 Recommendations

We recommend that every campaigner becomes more rigorous on awareness creation; we should not relegate the work of localising the campaign to the secretariats. It should be the role of everyone to ensure that they participate in the events within the campaign. The issue of a strong will and interest in the campaign is very paramount, without which the campaign spirit may continue being low and consequently achieve little.
We also recommend that information is disseminated as much as possible to keep everyone abreast of what is happening in the campaign. We hope that national coalition secretariats will reach out to their members as much to ensure that more of the members directly participate in the activities. This years experience has revealed that in some countries only a few members of the coalition were involved in the campaign yet the campaign has a larger membership and a bigger potential.
4.2 Conclusions
The GCAP campaigners have worked hard this year with more and more solidarity being forged amongst the people. The campaign has played an instrumental role in reminding governments of their role in delivering to the people. The issues of debt cancellation, more and better aid and better governments dominated the advocacy this year. We hope that next year the campaign will stretch further into advocating for issues like responsibility on environmental conservation and global warming.
All national coalitions that have participated in the campaign should be set next years goals as high as possible so that the campaign gets more localised in the different constituencies. But to ensure that this happens the funders group should play their part in ensuring that the national coalitions get enough funds in time for the campaign. 

The year 2006 had hiccups mainly because the funds came in late and so not all activities that had been planned for were executed as some of them were attached to international events that happen once a year. Nevertheless national coalitions should also learn to mobilise locally so that the campaign can continue without being interrupted.
AWEPON would like to congratulate everyone who participated in the campaign and also encourages everyone to brace themselves for the work ahead of the campaign. We also take this opportunity to encourage the coalition members to be innovative in order to boost the campaign in their respective countries. AWEPON further recommends that information sharing should be improved amongst the coalition; this is very important as it keeps the spirit of the campaign high.

This report may not be conclusive of everything that has happened in the sub region mainly because of the remote nature of some of the areas within the sub region. The information contained also mainly focuses on the month of mobilisation activities with additions 
There is need let coalition members run the campaign in their own localities – special emphasis on several upcountry parallel events - to optimize resources within the campaign coalition. This can be a good localising strategy it has been noted that some coalitions have not reached out to the people in the rural areas to get them to demand for the rights and needs.
There is also need to use high profile local celebrities / musicians to ensure maximum numbers are mobilised to come to campaign events. The inclusion of local celebrities train reporters especially those from the print media on what exactly to write regarding this kind of event campaigns. 







































Some of the par participants of the stand up event reading their pledges and demanding from all those that are responsible for their wellbeing





Simultaneous launch of the Campaign on September 16th, 2006-Issue strong statement on WB/ IMF


Advocacy on Ethiopia issue


Target the embassies and multi-lateral agencies in E.A on specific policy demands within the mobilization month


Utilize the WSF to articulate the GCAP policy demands e.g. link to WSF gender platform to organize a run/ walk against GBV





The suggested interventions and policy measures to reduce poverty and hunger by half in 2015 across the world include investments to improve the agricultural production of food-insecure farmers, improvements in the nutritional status of the chronically hungry and vulnerable, investments in productive safety nets, promotion of rural markets and off-farm employment to increase the incomes of the hungry, and restoration and conservation of natural resources essential for food security. On their own, the suggested interventions are good. But if we put this in the context of what is happening in the world, it becomes a dream to achieve. As Eduardo Galeano has rightly put it, “the division of labor among nations is that some specialize in winning others loosing.” The history of the World Trade Organization has been largely characterized by hypocrisy and double standards which obviously does not provide the enabling environment for meeting the poverty and hunger Millennium Development Goal. If the Northern rich countries are serious in their prescriptions for low-income countries, there is a need to uphold the virtues of open markets and a level playing field. By spending billions of dollars on agricultural subsidies in their countries, they skew the benefits of globalization in favor of rich countries while denying millions of people in low-income countries a chance to share in the benefits of global trade.














                  Pupils and their teachers stand up against poverty at a school in Nairobi
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Today is international day against poverty. For the last two days, over 23 million people world over, 3million of them from Africa, including 75000 Kenyans have taken part in a Guinness Book of World Records challenge for the largest number of people to ever STAND UP against poverty. The record has been broken, but how long shall the world leaders continue to break profit records while the poor break poverty related deaths records. For how long shall the record of African children dying thirty years earlier than children from developed nations stand?





Mr. President, the greatest threat to our farmers is not drought, flooding or pestilence. It is the dept burden, unfair trade and improvised policies. These three issues keep 56% of Kenyans below the poverty line, 98% of urban dwellers in slums and all this coupled with problems of HIV/AIDS.





This is why we, the 75000 Kenyans that stood, unite to say with one voice, to declare with one soul that we STAND UP against these and send a petition to you, Mr. President, to officially acknowledge that the act of servicing our debts in is itself a source of poverty.





The unfair International trade heavily militates against your government’s efforts to create wealth and aid conditionalities are oppressive and severely hinder development.





We suggest the following:-





Co-operation with debt campaign in refusing to pay debts that cannot be proven to be legitimate. Also, open the public debt register to public scrutiny and publish the contents.





Creation of a legislation that protects our business from unfair competition, increase subsidies to our farmers and producers and lobby the international community to open avenues for fair trade policies.





Demand that the development partners meet their commitment to MDG goal no. 8, financing MDG through increased aid.





Ensure speedy conclusion of the constitutional review process in a comprehensive and inclusive manner 





Finally, please stop using tax money to continue servicing debts, which have done nothing to improve quality of life for the Kenyan.
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